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Consumer Behaviour and Marketing Strategy
Consumer behaviour refers to the overall actions of consumers in a particular market. It, therefore, encompasses how the consumers make decisions, buy, use and dispose products or services offered by a business (Sharma, 2019). The consumers here is broad as it encompasses individuals, organizations, groups or even nations. Consumers exhibit certain patterns in buying, using and disposing products and services offered for their needs. Businesses tap into this behaviour while creating business strategies that can help them attract more customers (de Oliveira & Sousa, 2020). Marketing strategy, on the other hand, refers to a set plan on how a business will reach and turn prospective customers and turn them into actual consumers of their products or services. In this case, profit-making organizations make plans for turning people into customers by conducting research about various factors that determine their behaviour.
Consumer behaviour is, therefore, crucial in developing a marketing strategy. This is because business for a business to be successful in marketing its products or services, it has to understand how the target market selects, buys and dispose business products and service (Sharma, 2019)s. Understanding these factors can, therefore help and organization to develop an appropriate market-targeted strategy and this realizes success in changing potential customers into customers (de Oliveira & Sousa, 2020).
One of the marketing events was the Samsung Galaxy Unpacked 2020 which happened on February 11, 2020, in San Francisco. The event involved the unveiling of a range of new devices, including Samsung Galaxy S20 5G, s20+ 5G, S20 Ultra 5G and the foldable Galaxy Z Flip (Samsung for Business., 2020) which is a next-generation mobile device. The event was mainly meant to make the market aware of the new products and convince other potential customers to buy the newly launched devices. As a manager, I would apply what I have learned from the event to an organization by ensuring that whenever my organization releases a new product into the market, a marketing event is organized to create awareness among the target market to realize high sales of the product or service. This event is related to consumer behaviour analysis because Samsung seems to focus more on the need for higher internet speeds on mobile devices among many Americans in this progressive era.
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